Along with the opening and closing ceremonies one of the major non-sports events associated with the modern Olympic Games is the torch relay. Although initiated in 1936, the relay has been subject to relatively little academic scrutiny. The events of April 2008 however will have cast a long shadow on the practice. This paper focuses primarily on one week (6-13 April) in the press coverage of the 2008 torch relay as the flame made its way from London to Paris in Europe and then to San Francisco in the USA. It discusses the interpretations offered in the mediated coverage about the relay, the Olympic movement, the host city and the locations where the relay was taking place, and critically analyses the role of agencies, both for and against the Olympics, that framed the ensuing debate.
Introduction
Any discussion of how a sports mega-event has been represented -visually, aurally or in print -raises questions of selection, representation and meaning. As the organisers of the symposium suggest, certain questions -concerning the key stories, their dramatisation, the construction of heroes and villains, the human interest angles and conflicts (political or otherwise) -are germane to an account that attempts to consider the ways in which a megaevent is inscribed into history. What was the impression produced and communicated by representations of aspects of the Beijing Summer Olympic Games? Here we focus on one of the key stories occupying media space for several months before the opening ceremony on 8 th August -the torch relay.
Along with the opening and closing ceremonies one of the major non-sports events associated with the modern Olympic Games is the torch relay. Although initiated in 1936, the relay has been subject to relatively little academic scrutiny. This paper focuses primarily on one week (6-13 April) in the press coverage of the 2008 torch relay as the flame made its way from London to Paris in Europe and then to San Francisco in the USA. It discusses the interpretations offered in the mediated coverage about the relay, the Olympic movement, the host city and the locations where the relay was taking place, and critically analyses the role of agencies, both for and against the Olympics, that framed the ensuing debate.
Between March and August 2008 the relay attracted clashes involving pro-Tibet and proChinese government supporters, human rights activists, and others wanting to demonstrate their support for or against the Beijing Olympic Games. The lighting of the Olympic cauldron by Li Ning on 8 August appeared to mark an end to the 'long running' political controversy surrounding the torch relay and, implicitly at least, could be seen as shifting attention away from politics to sporting and economic considerations -inaugurating as it did the sports events themselves and for some commentators reflections on their likely impact on the relative economic fortunes of Adidas, Nike or Li Ning's own brand of sportswear and equipment.
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It is possible to use many different theories to analyse the modern Olympic Games as one of the chief vehicles of the "society of the spectacle", as a "pseudo event", or as a feature of the "culture industry". 2 But these approaches have the tendency to formalise the properties of the events and rob them of specific content. As Whannel notes they tend to open a gap "between the multiple hybrid complexities of lived experience and the symbolic constructions of media representation". 3 Hence it is useful to recall, as Roche suggests, that studying mega-events in the round requires at least two levels of analysis -structural (or formal) and phenomenological (or lived) considerations. 4 The torch relay and its representation also offer a case study through which to examine politics and media associated with the mega-event. If we consider, as Price and Dayan do, 5 that the Olympics are a "media event" then we can approach the torch relay as a very good example of what happens when "media events become marked by efforts by free riders or interlopers to seize the opportunity to perform in a global theatre of representation". 6 What Price alerts us to is the political significance of the modern Olympic Games -the place they hold as a "platform" -a "mechanism that allows for the presentation of information and its transmission from a sender to a receiver" 7 -on a global scale. As Short suggests the Summer Olympics are "global spectacles, national campaigns and city enterprises" 8 at one and the same time. They are "'glocal' events of national significance". 9 The torch relay is no ancient Olympian ritual, but rather a classic example of the 'invention of tradition', devised in this instance by the Nazis for the 1936 Olympic Games to emphasise the supposed "spiritual bond" between the German fatherland and the sacred places of Ancient Greece. A flame was lit in the stadium for the first time in the 1928 Olympic Games in Amsterdam, and again in 1932 in Los Angeles, but the first time the flame was lit at Olympia and conveyed by relay was 1936. The Ancient Greeks did have relays carrying torches but there is no evidence that they ever did so in connection with the Olympic Games.
In short, the relay was invented in order to glorify the Nazi regime and assert its connection to Greek civilization as a sort of legitimating trope. Krupp, the German arms producer created and sponsored the torches. And while in Vienna, Austrian Nazis greeted the torch with cries of 'Heil Hitler' and demonstrated against Jewish members of the Austrian Olympic team, with a resultant five hundred arrests; in Prague street fighting broke out between Sudetan Germans and Czechs. The Nazi anthem, the 'Horst Wessel Lied' was played in Ancient Olympia when the flame was lit. The song, which contains the line "Already millions are looking to the swastika, full of hope" was also sung at the Opening Ceremony. 10 The concept of the torch travelling around the world is another invention of tradition but far more recent -it was only introduced at the 2004 Olympic Games. Prior to that the torch usually took the most direct route: while there were occasional ceremonies on route, the relay itself was largely restricted to Greece, the host country, and any other countries immediately on route. In 2004, for the first time, the torch took a more elaborate and circuitous route visiting countries around the world. While this all contributes to advance publicity for the Games, not always with perfect success, the main reason for the change is sponsorship. The
Olympic Games is unique amongst major events in allowing no arena advertising.
Consequently, despite paying huge sums to join the Olympic Sponsorship programme, the sponsoring companies get no access to the global television audience. The global torch relay provides a set of mobile photo opportunities around the world, ensuring exposure of the brand name across media for a month or more.
As a global spectacle, consumed by audiences around the world, the Olympic Games become a focal point for political contestation. The hosts utilise the event to boost the image of their city and their nation; the sponsors to promote and enhance brand awareness and brand image, and campaigners use it to gain media coverage for their issues. The torch relay presents an opportunity for subversion or "hijacking" by otherwise marginal actors. In this case "piggybacking" or even "piggyjacking" 11 might be considered more appropriate ways of referring to the situation where actors, "finding a platform that has proven highly successful in establishing a major constituency for one purpose … then convert that constituency to a different, unintended objective". 12 Such associations between Olympic rituals and ceremonies can be deemed more or less legitimate. The recent commercialization of the relay -in 2008 heavily underpinned by the Chinese company Lenovo and other companies sponsoring the Games-can be seen as a contractually legitimate, as opposed to an 'ambush', form of marketing.
6
The torch took about a year to design to the specifications that would keep it burning on its varied journey around the world, said David Hill, vice president of corporate identity and design for Lenovo, the computer manufacturing firm that designed the torch and a main sponsor of the torch relay.
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For the costs of the creation of the event to be borne by one group, and for the benefits (or at least mediation of a cause) to be obtained by others is an example of platform "hijacking".
The Olympic Games is a media platform with an assumed dominant narrative; the IOC, 
London-Paris-San Francisco
The torch came to London 134 days before the Beijing Olympics opened. London's thirtyone mile route turned into a procession in which the torch was sometimes shielded by up to three ranks of guards -blue tracksuit wearing flame attendants (or 'flame retardants' as one wag renamed them), later to be revealed as members of the Chinese People's Armed Policethe London Metropolitan police on foot, and police as outriders on bicycles, horses and motorbikes. 19 It appeared, from the live coverage broadcast on TV, that anyone getting in the way or near the torch was either swatted aside by the police or arrested -there were thirty five arrests by mid-afternoon. There were changes from the scheduled route -for example in Fleet Street the torch was transferred to a bus and taken to St Paul's. As Mihir Bose, the BBC's first sports news editor commented, instead of a view of the torch most people got a view of a police operation. By the time it was reaching its destination -the O2 Arena -Bose referred to it live on air as a 'caged torch procession'. When it awarded the Games to China it extracted a number of commitments from the Chinese government over human rights. It has done nothing like enough to make clear that, particularly in respect of Tibet, these commitments have not been honoured.
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The real embarrassment is that the International Olympic Committee seems to have no moral compass in deciding who gets the Games. China's regime doesn't deserve this honour. Can the IOC be surprised when the public says so?
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The Sun, by contrast, regarded it as a victory for the traditions of protest and for the police:
FREEDOM WINS
We are lucky to live in a country that values its citizens right to hold lawful peaceful protests. And police must be congratulated for their skill in allowing that to happen while preventing those with unlawful intentions from putting the flame out or injuring torch bearers.
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The role of the blue tracksuited torch guards was particularly controversial attracting headlines such as: "Paramilitaries guard torch relay". 34 The Greater London Authority, which co-organised the event, said: "They were brought over by the Beijing organising committee. They were the responsibility of Beijing." A spokesman insisted it was the British Olympic Association which was responsible for dealing with the Chinese. But the BOA's spokesman said: "They were nothing to do with us. The relationship they had with the Met and the GLA was the responsibility of the GLA." The Met Police said the Chinese guards had "no executive powers" in Britain and were simply there to protect the torch. Privately, police were said to be furious as officers were made to look ridiculous, jogging along in cycle helmets and holding hands to form a chain around the bearers. MPs said the fiasco made Britain a laughing stock. But Olympics Minister Tessa Jowell said: "I don't think it made us look bad. The police did the best job they could."
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In general, the various implicated organisations did their best to deflect blame elsewhere.
When the torch continued on its journey in Paris, amidst "waves of chaos" 36 according to the there was an almost tangible sense of relief in the manner in which the British press suggested the French had done no better and possibly worse in policing the protests:
SACRE BLEU THE Olympic torch was snuffed out four times yesterday as it was relayed through Paris -before eventually being put on a BUS to shield it from antiChinese mobs. Yesterday the mayhem continued in Paris. Security officials extinguished the torch four times before putting it in a bus for the final stages.
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The flame had to be extinguished three times amid safety concerns.
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The relay was now being subject to ever enhanced security and growing restrictions in scale.
By the time it arrived in San Francisco it had become a running story in the world's media, a soap opera in which the next episode was keenly anticipated. The Guardian reported that "All police leave has been cancelled" and said "…officials in San Francisco brace themselves for a repetition of the tumultuous scenes in Paris and London". 42 The New York Times reported that a heavy law enforcement presence was expected, and that there would be a lowaltitude, no-flight zone over the route. 43 Other papers reported: "Olympic-Torch Protestors Given Slip in San Francisco" and "Torch Relay takes detour". 44 The events of 6-11 April 2008 were summed up by the Guardian Weekly: "Torch's journey descends into chaos". Walcott and the Sugababes -were continually interrupted along the route". 48 A BBC journalist based in China suggested that the normal response to difficult news in China was to delay, condemn and then deride. On this occasion there were other opportunities to counter the negative news: the foiling of a terrorist plot, the discovery of a heroine (Jin Jing), and concerns about western media coverage of China by the ambassador to London as indicated by the headlines below:
China foils Olympic terror plot.
Western press demonises China.
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Chinese Ambassador warns of backlash. 49 The western media generally has long operated with a restricted and monolithic vision of China -overlooking tensions between progressives and reactionaries, liberalising and conservative elements, central and local government. As a result an excessively static image of China is constructed, de-emphasising the very rapid pace of change and adjustment that
Chinese society is undergoing. The media in China, whilst subject to control and regulation, is also at times a resource for combating corruption. In the age of risk society where 'subpolitics' -motivated by ethical considerations, a decentered network form of organization and a pluralistic tactical focus -are more evident than institutionalized politics, 60 global social movements seek to develop new worlds and new sport and thus contribute to global civil society. 61 For authorities, including sports megaevent organizers, risk society raises questions about the calculation of spectacle and the need for enhanced impression management. In this context the Beijing Games and other Olympic
Games will remain a field of contestation "in which conflicting discourses, constituted by different regimes of truth produced by various interest groups, vie for global attention. 62 Media events such as the Olympics are "an exploited resource within a political economy of collective attention". 63 A two-year cycle follows the pattern of the major sports mega-events.
Just like the Olympic flame (as opposed to the torch) the global critical consciousness about social justice, social equity and social development cannot be extinguished when events come to an end. Sports mega-events "have become strategic venues" 64 in political, as well as economic and sporting, terms.
